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A Corpus-based Study of Metadiscourse in Tencent’s and Amazon’s Letters to Shareholders
Hu Chun—yu Li Xu-yan
( Guangdong University of Foreign Studies Guangzhou 510420 China)

In order to gain some insights into the distribution of metadiscoursal devices and their functions in letters to shareholders from
both Chinese and American IT companies this paper systematically investigates the metadiscoursal devices in two small self-built
corpora comprising letters to shareholders of Amazon and Tencent from 2004 —2015. The results indicate that: (1) interactional
metadiscoursal items in letters of both Amazon and Tencent outnumber interactive ones though to different extent; (2) letters of
Amazon have remarkably more metadiscoursal items in total than those of Tencent and also have markedly more interactional
metadiscoursal items in particular attitude markers and engagement markers while their interactive markers are notably less
than those of Tencent letters; (3) Amazon letters appear to realize the three appeals in a more comprehensive way while Tencent
letters seem to place an emphasis on rational appeal and the fulfillment of credible and especially affective appeal is comparatively
less satisfying. The above-mentioned differences can be partly attributed to the differences in personal corporate and national
cultures as well as the English proficiency and genre-awareness of the authors. The findings have some implications for Chinese
companies in the crafting of their English letters to shareholders intended for international readers.
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@ 1 realize my tone here tends toward the mis—
sionary and I can assure you it’s heartfelt. ( Ama—
zon 2007)

@ I am pleased to present our annual report for
the year ended 31 December 2006 to the sharehol—
ders. ( Tencent 2006) ( )

(B On behalf of the Board I would like to ex—
press my sincerest appreciation to our employees. . .
for the Groups success on future development.

( Tencent 2013) ( )
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(@ We would like to take this opportunity to re—
cord our cordial thanks to them all. ( Tencent 2004)

Id like to take you on a tour that samples a
small subset of our various initiatives ranging from
Prime to Amazon Smile to Mayday. ( Amazon 2014)

@ Now Id like to talk about Fulfillment by
Amazon. ( Amazon 2013)

@0 1 like to close by remembering Joy Covey.

( Amazon 2013)

( ®) . ( 10)
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@ We expanded the user base of various mo—
bile applications such as news music and utilities
and launched new services on our core mobile plat—
forms such as Game Center and Weixin Payment
which enhanced user engagement while opening up
monetisation opportunities. ( Tencent 2013)

@ This approach is fast customer-centric and
efficient — it’s allowed us to reduce prices more
than 40 times in the past 8 years — and the teams
have no plans to slow down. ( Amazon 2013)
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@3 In addition
tising business increased by more than 100% during

the last 12 months. ( Tencent 2005)

revenue from our online adver—

1@ Therefore we offer low prices across our en—
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tire product range. ( Amazon 2008)
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@ In some large companies it might be diffi—
cult to grow new businesses from tiny seeds because
of the patience and nurturing required. ( Amazon
20006)

@9 This was mainly driven by better wireless
data infrastructure and availability of mobile applica—
tions such as WAP portal IM and social games.
( Tencent 2010)

@ Our gross revenues generated from smart
phone games integrated with Mobile QQ and Weixin
amounted to approximately RMB 3. 8 billion. ( Ten—

cent 2014)
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@0 I'm pretty sure weTre the only IT vendor tel—
ling customers how to stop spending money with us.
( Amazon 2015)

@D We believe that it is extremely important to
keep strengthening our R&D and our pool of talents
in order to stay ahead in this attractive yet increa—
singly competitive market. ( Tencent 2005)

@ We also know that we can still be much bet—
ter and weTe dedicated to improving further. ( Ama—
zon 2009)

@3 Structurally AWS is far less capital inten—
sive than the mode it’s replacing — do-t-yourself
datacenters — which have low utilization rates al—

most always below 20% . ( Amazon 2014)
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@) However we can assure you that well con—
tinue to obsess over customers. ( Amazon 2009)

@ I guarantee you there is more innovation a—
head of us than behind us and we do not expect the

road to be an easy one. ( Amazon 2007)
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4.23

@0 More importantly these investments are in—
tended to build a strong foundation for us to better
serve our users and provide more compelling value—
added services to them going forward. ( Tencent 2005)
@) In the fourth quarter of 2005

developed MMOG QQ Fantasy made a remarkable

our first self—

debut by achieving 660 000 peak simultaneous on—
line user accounts online during open beta testing.
( Tencent 2005)
@9 I'm extremely proud of the whole team and
feel lucky to have a front row seat. ( Amazon 2011)
@9 Were grateful and excited that Kindle sales
have exceeded our most optimistic expectations.

( Amazon 2008)
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33 We hope you try it out. If you do let us
know what you think. The team would love to hear

your feedback. ( Amazon 2013)
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