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A Pragma-dialectical Analysis of News Commentary Discourse
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This paper aims to make a pragma-dialectical analysis of argumentative strategies and pragmatic effects of American and Chi—

nese news commentaries. By comparing two types of commentary discourses the paper argues that a contrast of argumentative

features can be found in the communicative activity of the same news event — the principle of logic in New York Times and the
principle of social affiliation in China Daily. It is concluded that the American linguistic practices turn to be more reasonable
based upon facts while Chinese linguistic practices are more persuasive based on epistemological evaluation.
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@ Chinese firms like Alibaba need to be
“highly entrepreneurial and market-oriented ” and
they will serve globally.( “It’s Showtime for Alibaba
China Daily)
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® When the Alibaba Group starts trading on
the New York Stock Exchange on Friday many peo—
“Ali wha?” ( “A Headlong Rush
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