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Appraisal Resources in Commercial Advertising Discourse
Feng Yan Zhao Gui-ying
( Jilin University Changchun 130012 China)

Appraisal system a functional model of interpersonal meaning is the semantic resources speakers/writers adopt to negotiate
particular value positions or stances with either actual or potential respondents which consists of three sub-systems namely atti—
tude engagement and graduation. Commercial advertisements contain substantial appraisal resources of interpersonal function.
Different choices of appraisal resources help advertisers expand the interactive and negotiatory space and establish an intimate and
close relationship with potential consumers. The use of some ‘raised’ or ‘sharpening’ words highlights positive attitude so as to
facilitate the motivation of potential customers to buy the promoted products or services.
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