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Conceptualizing and Theorizing Business English as a Sub-discipline
Wang Lifei Zhang Fei+ui
( University of International Business and Economics Beijing 100029 China)

China has put business English from a theoretical concept into a practical program and discipline but the related fundamen—
tal theoretical issues and bases need to be clarified for disciplinary construction. This paper discusses important concepts vital for
launching business English into a sub-discipline including business English business language business foreign languages
business discourse business linguistics and business English linguistics. It also describes the fundamental theories of business
English discipline such as discourse analysis pragmatics intercultural business communication and economics of language and
theorizes the nomenclature research framework research focus and key theoretical foundations of business English discipline.
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