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Three-stage Translation and Communication Model of Contemporary
Chinese Literature Based on Communication Studies
Xie Ke Zhang Xiao
( Chongqing University of Arts and Sciences Chongqing 402160 China)

The essence of translation is communication and both translation and communication should be emphasized if we want contem—
porary Chinese literature to be truly recognized by the international world. The translation and communication of contemporary Chi—
nese literature is an intercultural communication behavior. With communication effect as a major concern it ought to abide by
Three-stage Translation and Communication Model and to follow the communication laws to achieve successful effect. The first stage
is the selection of translator writer and literary works press and ( or) literary agent; the second stage is the translating of the spe—
cific literary works; the third stage is the communication of the translation. Communication studies and some relatively successful
cases can support this model in rationality and effectiveness.
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